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NOTE: THIS IS A STAND-ALONE BOOK . CD or access code is NOTÂ  included ESSENTIALS OF

BUSINESS ANALYTICS, 2e provides students the opportunity to build valuable skills that are in

high demand by today's businesses. Excellent examples and visuals help illustrate data and results

for each topic. Step-by-step instructions for various software programs help you perform the

analyses discussed. You will find practical, relevant problems at a variety of difficulty levels to help

you learn and succeed in your course.
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TRANSPORTATION SCIENCE, NAVAL RESEARCH LOGISTICS, IIE TRANSACTIONS, and

INTERFACES. His research interests include applying management science methods to the areas

of supply chain analytics, sports analytics, and public policy operations. He has worked with many

different organizations for his research, Including Dell, Inc., Copeland Corporation, Starbucks Coffee

Company, The Cincinnati Fire Department, the State of Ohio Election Commission, the Cincinnati

Bengals, and the Cincinnati Zoo and Botanical Gardens. Professor Fry's teaching awards include

the 2013 Michael L. Dean Excellence in Graduate Teaching Award and the 2006 Daniel J.

Westerbeck Junior Faculty Teaching Award. Born in Killeen, Texas, he earned a B.S. from Texas

A&M University, and M.S.E. and Ph.D. degrees from the University of Michigan.Jeffrey W. Ohlmann

is Associate Professor of Management Sciences in the Tippie College of Business at the University

of Iowa, where he has been since 2003. Professor Ohlmann's research on the modeling and
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Dissertation Award and was recognized as a finalist for the Daniel H. Wagner Prize for Excellence in

Operations Research Practice. Born in Valentine, Nebraska, he earned a BS from the University of

Nebraska and MS and PhD degrees from the University of Michigan.Dr. David R. Anderson is a
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Administration at the University of Cincinnati. He has served as head of the Department of

Quantitative Analysis and Operations Management and as Associate Dean of the College of

Business Administration. He was also coordinator of the College's first Executive Program. In

addition to introductory statistics for business students, Dr. Anderson has taught graduate-level

courses in regression analysis, multivariate analysis, and management science. He also has taught

statistical courses at the Department of Labor in Washington, D.C. Professor Anderson has

received numerous honors for excellence in teaching and service to student organizations. He is the

coauthor of ten textbooks related to decision sciences and actively consults with businesses in the

areas of sampling and statistical methods. Born in Grand Forks, North Dakota, he earned his BS,

MS, and PhD degrees from Purdue University.

A Step-by-step book that lets you understand exactly what business analytics entails. Helps

untangle the cords of confusion out there...

I like this about as much as you can like a math based text book. One positive is the examples show

you how to use Excel to perform the calculations which was really helpful.

This is one of the best textbooks I have used in the last 4 years of college. And that is saying a lot

since I don't like studying stats.

not a good deal

Delivery was fast! Thanks so much!

Thanks
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